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LINKEDIN SEMINAR ON FEBRUARY 18MINAR  

On February 18, Chris Rollyson, a Chicago-based 
marketing consultant focusing on technologies 
enabling disruptive change, presented a 101 
LinkedIn for Business  seminar for about 20 
members of SACC Chicago and the Danish-
American Chamber of Commerce.  He had been 
invited by Agneta Rosenberg, SACC-Chicago VP 
of Communications, as a first step in exploring 
various ways of effective networking.   
 
Chris, who has developed the Executive Guide to 
LinkedIn, see http://www.executivesguide-
linkedin.com, set the stage by providing a quick 
overview of Web 2.0 and social media  
technologies such as LinkedIn, Twitter, YouTube, 
Flickr, Slideshare, Myspace and Facebook.  Chris 
discussed the benefits of them - described as fast, 
digital, inexpensive, asynchronous, real-time, 
global and expertise-driven.     
 
The main theme in the presentation was that 
LinkedIn can provide business benefits for those 
who understand how to use its functions properly.   
LinkedIn can help you meet new people and stay in 
touch with a large number of business contacts you 
already know.  It can be used effectively in any 
business function be it sales, recruiting, PR, 
services or R&D.    Although most attendees use 
the free version, Chris maintained that to truly take 
advantage of LinkedIn, you have to upgrade to the 
paid version.   
 
Chris argued that for executives, business 
professionals and geographically dispersed teams, 
LinkedIn is in fact the key, global storefront in the 
ecosystem of Web 2.0 technologies.  From a 
LinkedIn base, professionals might want to develop 
a blog to showcase their expertise.  Next layer 
would be a more static web site, and on top and 
more selectively would be technologies such as 
videos and Facebook, which Chris referred to as 
the ñexotics.ò   
 
LinkedIn has grown exponentially from just about 
300,000 users in 2003 to 35 million users 
worldwide in 2008. The first step to get started is to 
develop a profile, next step is to add connections 
and respond to invitations, followed by searching 
for helpful connections and forwarding connections 
as appropriate.  
 

For more information and news please visit our website  

Chris suggests that we should envision our 
community whether it is ñtightò ï only including a 
few key connections, or ñlooseò ï including large 
number of connections, some of which we donôt 
know very well.   
 
As a result of the presentation, SACC Chicago is 
considering arranging a follow-up seminar to 
have Chris help interested members and guests 
develop their plan for LinkedIn usage. In addition, 
the chamber is planning to create a SACC 
Chicago LinkedIn group for members and begin 
using LinkedIn as appropriate to improve the 
effectiveness of the chamber.    
 
After the seminar, one member, Tom Thorelli of 
Thorelli & Associates, commented:   ñIt seems as 
if LinkedIn is an inescapable platform from which 
companies can market their services and remain 
connected. ñ  
 
Many thanks from all attendees to Pia Wennerth 
and Caroline Rosenborg who arranged for a 
wonderful food buffet consisting of vegetables, 
fruit, cheese, hummus, salmon and much more! 

Chris Rollyson 

and Agneta 

Rosenberg at the 

LinkedIn seminar! 

http://www.executivesguide-linkedin.com
http://www.executivesguide-linkedin.com
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CALENDAR OF EVENTS 

March TBA Elevator pitch networking seminar 
March 29 Blackhawks vs. Canucks 
April 16  Cocktail Reception with  Confederation   
  of Swedish Enterprises and 
  Urban Bäckström 
April 20-22 Entrepreneurial Days in Savannah, GA 
April 23  Author Karin Altvegen at SAMAC 
May 19  Green Office 
June 5  Golf Outing 
September 12 Crayfish Party 
December 11 Lucia Luncheon at Four Season 
 

WE WISH TO WELCOME OUR  
NEWEST  MEMBERS!  
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your Membership for 2009!  

 

 

On January 15th, the Annual Meeting took place at the Swedish American Museum. James 
Turco, VP at Fifth Third Institutional Services, spoke about the current financial situation.  To 
start off on a lighter note, he quoted a few fun facts about Swedes and Sweden, as observed 
by David Black-Schaffer, Ph.D. at the Stanford Electrical Engineering Department.  For more 
info, see http://cva.stanford.edu/people/davidbbs/  
 

As of 2004 you can pay your Swedish taxes by sending an SMS message from your cell phone. 

You can take sick leave during your vacation if you are ill. 

If you have a new child, your other children get a month of free daycare so you can concentrate on 
the new one. 

All employers (as of 2004) are required to provide free massage. 

There is no right turn on red. 

Any product you purchase is guaranteed for 1 year, and the retailer must exchange it if it fails in that 
time. (This includes things like clothes and shoes.) 

The sun rises at 3.30 am in the summer.  The sun sets at 3.30 pm in the winter. 

Christmas is celebrated on the evening of the 24th. The father always goes out to buy a newspaper 
and while he is gone Santa arrives (in person) to deliver presents. 

In Sweden IKEA is a cheap store, not a trendy store. (And they are only open until 8pm on special 
days.) 

Recycling is taken so seriously that one company (FTI) is trying to put up video cameras to make 
sure people sort their recyclables correctly. (June 2006) 

On Easter children dress up as witches and go trick-or-treating. 

 
Corporate Member 

Indeck, Energy Service, Inc. 

MEMBERSHIP 2009 
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